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ABSTRACT

The purposes of this survey research were; 1) to study the demographic characteristics
and patterns of internet access influencing purchasing behavior of the facial skin care products
for men via the online stores, 2) to study the attitude factors of facial care products on
the purchasing behavior of the facial skin care products for men through the online stores, and
3) to study the marketing mix of facial care products that affected the decision to buy men’s
facial skin care products via online stores. The research tools usedquestionnaires were both
paper and online. The male samples were 365 consumers in Bangkok, aged 15 years and older
and had ever bought the facial skin care products for men through online stores.The study by
descriptive statistics found mostly was 25-29 years old, single, held bachelor degree, worked
as the private company employees,got the average monthly income bath 20,001-30,000 and
had the internet access every day.

The results of hypotheses by One-way analysis of variance, Scheffe’s multiple
comparison and the Pearson product moment correlation coefficient were found as follows:
1) the difference of demographic characteristics and patterns of internet access in term of age,
educational level, occupational groups and the frequency of internet used had influenced on
the purchasing behavior of the facial skin care products for men via online stores. Both
the number of purchase and the amount of each purchase and 2) the attitude factors of
facial care products in term of affective had a rather high level and positive correlated with
the purchasing behavior in the number of purchase of the facial skin care products for men
via online stores. In addition, the attitude factors of facial care products in term cognitive and
the marketing mix in term of products, price and place had a rather high level and positive
correlated with the purchasing behavior inthe amount of each purchase of the facial skin care

products for men via online stores at the statistical significant level of 0.01.

KEYWORDS: Facial Skin Care Products for Men, Consumer Behavior, Online Stores
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fanUs/NAUAR X X X, X, X, X Y, Y,
muaadila/msiug (X) - 1.00
muAmToU/ANIwela (X)  0.23*  1.00
Puwansa (X) 0.17*  0.30* 1.00
AuIAN (X)) 0.48* -0.04 0.24* 1.00
AUADIMNNITININNUNY (X) 002 046* 0.12% 004 1.00
AUNITAUETUAITNAN (X) 007 018* -0.01 047% 003 1.00
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Wanewin *p < 0.05, **p < 0.001
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